33 kV), Polyethylene Insulated Jelly Filed Telephone
Cables, Auto & Battery Cables, Co-axial and CATV
cables, LAN Cables, Switchboard Cables, Fibre Optic
Cables, Solar Cables and others.

Polycab: Polycab is a leading company in the
electrical industry with a glorious track record of over
four decades. It has the reputation of being the fastest
growing company in the Indian Cable sector. From
modest beginnings with Cables & Wires over forty
years ago, Polycab now boasts annual revenue of

approximately a billion dollars. Polycab has a turnover of
T5,750 crore.

KEI Industries: KEI Industries Limited, known for its
unique product range across the world is one of the
leading players in the wires and cables industry, KEI
manufactures high and low tension cables (EHV, HT
& LT), control and instrumentation cables, house wires
and stainless steel wires. Its unique product range is
known pan India and across the globe. KEI has also
been awarded the Superbrand status for the year
2014-2015 further strengthening the consumers trust.
To follow the present demands of the market, KE| set
foot into the manufacturing of EHV cables up to 400kV
in collaboration with Brugg Cables, a century old Swiss
company.

providing world-class quality products, the

EEy company today has

created a niche for itself

| in the electrical industry

{ as one of the premium
~manufacturers of reliable

India authorised

3ctrical equipment. With

- gables and power conductors. The company has

also forayed into power transmission asset ownership
through its subsidiary Sterlite Grid (Grid). Sterlite Tech
(STL) is Inlia’s only vertically integrated manufacturer of
optic fibre cables. The company has 50 patents (and
30 under examination) to manufacture optic fibres and
preforms, optic fibre cables and structured data cables

Major Challenges

Threat from the unorganized sector: [he wire and
cable industry has moved from being a small industry
20 years back to a very large industry over the last
decade. Although it is a volume-driven product, it has
alot of quality and technical particulars. Over a penod
of time, the industry has moved from the unorganised
to the organised sector. However, about 35% of this
industry is still in the unorganised sector, which tends
to use cheaper raw materials, as a result of which their
products are priced lower. This is particularly appealing
for the price sensitive Indian customer, wha often prefer
to buy non-branded products at a lower price

Minimal interaction with end consumer:

Cable manufacturing companies often find themselves,
dealing with large suppliers of raw materials on one side
and large consolidated customers (e g. wholesalers,
telecom and energy operators) on the other side

Further, few cable manufactures have direct interaction
with end customers, giving them relatively little power in
the supply chain.

Therefore, cable manufacturers need to be intelligent
and creative in the ways they capture value in this arena

The road ahead

Technalogical advancements and product innovations
across different segments as well as competitive
pressures have been significantly changing the wire
and cables market in India. The market is expected to
grow in the coming years with an increasing number

Ho_t innovative product launches by the existing players,
-focusing on niche uses and convenience such as

fire resistant (retardant) wires and cables, optical fibre

cables and others. With the consumers becoming more

ive towards value addition, providing products
e consumer needs in advance and
al of the product to suit a variety of
| for the gro this industry in
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